Int@%ctlon Design
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Service Thinking
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Why do you want to be a designer?
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Change the world by design
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MOBILE

Home, On the Go

~ BBVA
Thank you, Camilo.

Purchase complete.
Can we help you with anything else today?

WEB TOUCHSCREEN STAFF iPAD

Home, Easy Bank Cocoon Well-Being Center Easy Bank, Well-Being Center
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User Journey:
Clickpaths
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After 3 months
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Product Relation Space
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Interaction is everywhere
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Why should | care
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Touch Point .




However
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Predict Express Resonate
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Why should | care
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One rotten apple spoils the whole barrel
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Predict Express Resonate
it AR (B
Expectation Emotion Values
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CONTENT IS LIKE WATER
RZEA7K

i PN

" You put water into a cup It becomes the cup.
You put water into a bottle it becomes the bottle.
You put it in a teapot, it becomes the teapot. **

o

Josh Clark (originally Bruce Lee] - Seven deadly mobile myths

Illustration by Stéphanie Walter
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SKILLS
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SKILLS
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Thank
Youl!
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